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1. MECTO JIUCLIMITIJIMHBI B CTPYKTYPE OBPA3OBATEJILHOM ITPOT'PAMMBI
1.1. TpebGoBanus K MpeABAPUTEIBHON MOATOTOBKE OO0YYAIOIINUXCS, MPEANISCTBYIONINE
N COMMYTCTBYIOIUC NUCHUIIIIMHBI, HaA KOTOPBIX OCHOBBIBACTCA NU3YUCHUC HaHHOﬁ:
«MHOCTpaHHBIN A3BIK» 00pa30BaTEILHON IPOTPAMMBI OaKallaBpHarTa.

2. OIMMCAHUE JUCLUITIIMHDBI

2.1.  OOmas xapakTepucTUKa

HaumenoBanue nokasarens 3HaueHue nokasarens
HasBanue oO6pazoBaTebHON TIPOTPAMMBI 38.04.08 ®unance u kpeaut (IIpoduns:
baHkoBCKOE 71€710)
Iudp 1 Ha3BaHHE B COOTBETCTBHUH C b1.5.M1.3. UHOCTpaHHBIH SA3BIK
y4eOHBIM TIJITAHOM
YacTs 00pa3oBaTeabHON NPOrpaMMbl bazoBas yactp
KonmuecTBO 3a4eTHBIX €IUHULL / BCETO YacOB 3/108

B cnywae npembsBieHuss OT oOydarouierocs WIM €ro poautens (3aKOHHOTO
IIpEJICTaBUTEINSA) 3asBJICHUS HAa OOydeHUE MO aJaNTHPOBAHHON 00pa3oBaTENbHON Iporpamme
BbICHIET0 00pa30BaHUs, MOJKPEIUICHHOTO 3aKIIOUYEHUEM IICHXO0JIOr0-MEIUKO-I1eAarornueckon
komuccun (IIMIIK) win wmenuko-counanbHoi skcneptusbl (MC3D) ¢ pekoMeHaanusMu
CO3/IaHUsl MHJUBUAYaJbHOW mporpamMmbl peabunurauuu u aOwintaimuu (MIIPA), nannas
paboyasi mporpaMMa MOXET ObITh aJalnTUPOBaHA C YYETOM HMHJMBUIYAJIbHBIX OCOOEHHOCTEN
310pOBbsl 00yUarOIIErocs.

2.2. Pacnpenenenue 4acoB 1o Gopmam U nepuogam o0y4eHus

O0u1ee KOJINYECTBO YaCOB
o
E CcaMoCTOS-
dopma 2 3 i Sona- i N o
= Q | nexkuy- | nabopa- | MPaKTH TEIBLHOMN opMma
o0y4yeHus “ 2 BCETO
8 | OHHBIX | TOPHBIX | YECKHX | PabOTHI + KOHTPOJIS
KOHTPOJIb
QOuHas 1 2 — — 34 74 108 3K3aMeH
3aouHas 1 1 - - 8 100 108 DK3aMeH

3. HEJN JUCHUTTJIMHBI

Henp nuctuminnabl «MHOCTpaHHBIM S3BIK» — MPUOOPETEHHE CTYIEHTAMU HaBBIKOB U
YMEHHMI B Pa3jIMYHbIX BUJIAX PEYEBOM M MUCBMEHHOW IEATEIBHOCTH, KOTOPbIE HA OTIAEIbHBIX
JTanax SA3bIKOBOW IIOJArOTOBKHM IIO3BOJISIOT MCIOJIB30BaTh HWHOCTPAHHBIM S3BIK Kak B
NpoPEeCCHOHAIBHOW W HAay4YHOW JACSATENBHOCTH, TaK © Uil  1eJed  JajdbHEeHIIero
camMo00pazoBaHus; pas3BuUTHE o0reit u npodeccnoHanTbHO-OPUEHTHPOBAHHOM
KOMMYHUKATUBHOH SI3IKOBOM KOMITETCHIIMH CTYJEHTOB, UTO C/IEJIA€T BO3MOXKHBIM 3 (HEKTUBHOE
oOmienue B chepe TOKyMEHTOBEICHUS M apXUBOBEICHUS, S)KOHOMUKHU U OU3Heca.



4. KOMITETEHIIN OBYYAIOIMETI'OCA, @OPMUPYEMBIE B PE3YJIBTATE
OCBOEHIA KOMIIOHEHTA OBPA30OBATEJIbHOU ITPOI'PAMMEI, UX NH/IUKATOPDLI
N INTAHUPYEMBIE PE3VIJIBTATBI ObYUYEHU A

HaunmenoBanune
KaTerOpHuH
(rpymimel) Y HUBEPCATLHbIC WNHpukatopsl Pe3ynbrarel 00yueHus
Py KOMIIETEHI[UHA A P y ¥
YHUBEpCaIbHBIX
KOMIIETEHIIUH
Kommynukamus | YK-4. Cnocoben | YK-4.1-1. VK-4.11-1.1. 3Haer MeToapl U CIIO-

MPUMCHSITh
BPEMEHHBIE
KOMMYHHKATHB-
HbIE  TEXHOJIO-
TUH, B TOM YHUCIIE
HA  UHOCTpaH-
HOM(BIX)
s3bIke(ax), IS
aKaJIeMHUIECKOTO
u  npodeccro-
HAJIBHOTO B3aW-
MOJIEHUCTBUS

CO-

Cocrasnsier B
COOTBETCTBUHM C
HOpPMaMHu  TOCY-
JTApCTBEHHOTO
s3plka PO wm
WHOCTPAHHOTO
SI3BIKA JIOKY-
MEHTHI (ITHCHbMa,
acce, pedeparbl
U ap.) IS aka-
JNEMHYECKOTO U
npodeccuoHab-
HOTO B3aMMO-
IEUCTBUA

COOBI MpHUMEHEHHUs] MH(POPMAITMOHHO-
KOMMYHHKAITMOHHBIX TEXHOJIOTHH st
cbopa, XpaHeHus, 00pabOTKH, Mpe-
CTaBJICHUS W Tepefadn HMHGOpMaluu
B CUTYyallUsSX aKaJeMUYECKOrO W IPO-
(beccruoHaIbHOrO B3aUMOICHCTBUS.
VYK-4.1-1.2. YMmeeT HaliTH U TpoaHa-
JU3HpOBaTh HWHGMOpMaIMoo, HeoOxo-
JTUMYIO JUISI KAYE€CTBEHHOTO BBITIOJTHE-
HUS aKaJeMHYeCKUX U MpodeccHo-
HATBHBIX 33/1a4 M JOCTHXKCHHS IPO-
(dbeccoHaIbHO 3HAYMMBIX IIeNied, B
T.4. HA THOCTPAHHOM SI3bIKE.
YK-4.1-1.3. YMmeeT cocTtaBUTh, OTpe-
JAKTAPOBATh HA TOCYAapCTBEHHOM
sa3bike PD u/uam HHOCTpaHHOM S3BIKE,
BEITIOJTHUTh KOPPEKTHBIA IEPEBOJT C
WHOCTPAHHOTO $3bIKa Ha Trocyaap-
CTBEHHbIM s3Ik PD u ¢ rocygpap-
CTBEHHOro s3blka PP Ha uHOCTpaH-
HBIH SI3BIK PA3JUYHBIX aKaJeMHUYe-
CKHX ¥ MPOQeCCHOHAIBHBIX TEKCTOB

VK-4.U-2.
[Ipencrasnser
pe3yJIbTaThl aKa-
JEMHUYECKOH |
npodeccuoHab-
HOM JesSITeIbHO-
CTU Ha MEpOIpH-

VK-1.1-2.1. 3Haer OCHOBHbIE KOH-
LEMNIUA OpraHu3alui MEXINYHOCT-
HOTO B3aMMOJICHCTBHSI B WH(OpMAIIH-
OHHO cpeze.

VYK-4.1-2.2. YMeer ycTaHABIMBATH U
pa3BUBaTh AaKaJeMUYeCKHe M Tpo-
deccrnoHanbHBIE KOHTAKTHI, B T.4. B

ATUSAX ~ pa3iMy- | MeXIYHApOJHOH cpele, B COOTBET-

HOro (opmara, | CTBUM C LIENSMH, 33/1a4aMHU U YCIIOBU-

BKJIIOYAasl ~ MEX- | AMH  COBMECTHOW  JIeSITEIbHOCTH,

JTyHAPOIHBIE BKJItOUasi 0OMeH mH(popManueil u Bbl-
pabOTKy eIUMHOW CTpaTeruu B3auMO-
JICHCTBHS

VYK-4.11-3. Ilpu- | YK-4.1-3.1. YMeeT BocipuHUMaTh U

HUMAeT ydJacTHe
B akKajgemuuye-
CKUX U Tpodec-
CHOHAJIbHBIX

TACKYCCUSX, B
TOM 4YHClIEe Ha

aHaJIM3UPOBaTh UH(OPMALIMIO HA TOC-
yaapcTBeHHOM s3blke P®D u  uHO-
CTPaHHOM SI3bIKE€ B IIPOIIECCE aKaje-
MHYECKOTO U  MpOo(hecCHOHATBLHOIO
B3aUMOJICUCTBHS.




HanmeHnoBanue
KaTeropuu
(rpyrmimbl) ¥ HUBEPCAbHEIC NHaukatopsr Pe3ynbrarel o0ydeHus
KOMITCTCHITHH
YHHUBEPCATBHBIX
KOMIIETEHIINI
unoctpanHoMm(bl | YK-4.11-3.2. Ymeer BecTu akajaemMu-
X) si3bIKe(ax) yeckue W TpodeccHoHaIbHBIE HC-
KYCCHUM Ha TOCYJIapCTBEHHOM SI3BIKE
P® w/wnmm wHOCTpaHHOM S3BIKE, ap-
TYMEHTUPOBAHHO OTCTaWBasi CBOU
MO3UIUU U UJIEU
5. [TPOI'PAMMA JJUCHUITJIMHBI
Tembl Kparkoe conepkanue TeMbl

ConepkarenbHbiii MOAy b 1. Business Structures and Forms, Selling Methods

Tema 1.
Company Structure

Company Profile. Verbs and prepositions. The Passive voice:
present forms. Describing responsibilities in a company.
Describing jobs.

Tema 2.
Recruitment

Recruitment techniques. Compound nouns. The Passive voice:
past, future forms. Drawing CV and Letter of application.
Selecting candidates for jobs.

Tema 3. Preparing a consumer survey report. Make and Do, locating
Retailing objects. Verbs which require either the Gerund or Infinitive.

A business adviser on franchising. Used to do, be used to
Tema 4. doing, Adverbs. Verbs which require either the Gerund or
Franchising Infinitive. Choosing a franchise, applying for franchise

information.

ConepxaTenbHBIA MOIYIb 2.
Intercultural Issues, Banking System and Main Market Indicators.
Tema 5. Learning to cope with corporate culture clashes. Prefixes. Non-
International Business | finite forms and their constructions. Giving and asking for
Styles advice, writing a memo.
Tema 6. Banking items and documents. Abbreviations. Allow, enable,
) let. Non-finite forms and their constructions. Negotiating a

Banking bank loan, drawing up a short report.
Tema 7.

Business and the
Environment

The role of business in environmental affairs. Word building.
Conditionals. Word building. Conditionals. Convincing a
sponsor, writing a letter of request.

Tema 8.
The Stock Market

Share dealing. Phrasal verbs. Yet, still, already. Conditionals.
Analysing share price listings, a summary of a newspaper
article.




6. CTPYKTVYPA U COAEPXXAHUE JUCIHUITIJIMHBI

6.1. ®opma oOyueHus — ounas, Kypc — 1, cemectp — 1

KommuectBo yacos

HaunmenoBanus pasneinos u teM

Jlexu. | JlaGop. | Ipakr. | CPC+K | Beero

ConepskaTenbHbId MOIYNIH 1. Business

Structures and Forms, Selling Methods

Tema 1. Company Structure — — 5 8 13
Tema 2. Recruitment — — 4 10 14
Tema 3. Retailing — — 4 9 13
Tema 4. Franchising 4 10 14
ConeprkarenbHbIH MOTYIh 2.
Intercultural Issues, Banking System and Main Market Indicators.
Tema 5. International Business Styles — 4 10 14
Tema 6. Banking — 4 9 13
Tema 7. Business and the Environment — 4 10 14
Tema 8. The Stock Market 5 8 13
HUTOI'O ITO KOMIIOHEHTY OI1 — 34 74 108

6.2. ®opma oOyueHus — 3ao04yHasi, kypc — 1, cemectp — 1

HanmeHnoBaHus pa3aciioB u TCM

KonmuectBo yacoB

Jlexu. | JlaGop. | Ipakr. | CPC+K | Beero

ConeprxaTenbHbId MOIYIH 1. Business

Structures and Forms, Selling Methods

Tema 1. Company Structure — — 1 12 13
Tema 2. Recruitment — — 1 13 14
Tema 3. Retailing — — 1 12 13
Tema 4. Franchising 1 13 14
ConeprxaTenbHBIA MOIYIb 2.
Intercultural Issues, Banking System and Main Market Indicators.
Tema 5. International Business Styles — 1 13 14
Tema 6. Banking — 1 12 13
Tema 7. Business and the Environment — 1 13 14
Tema 8. The Stock Market 1 12 13
NTOI'O ITO KOMITOHEHTY OI1 - 8 100 108

7. OLIEHOYHBIE MATEPUAJIBI (CPEACTBA) JUIA TEKYIIEI'O KOHTPOJIA

YCIHEBAEMOCTH, IIPOMEXYTOYHON ATTECTALIMNA

7.1.  KoHTpoibHBIE BOIIPOCHI.

OBPA3EILL 3AJAHN A [TPOMEXYTOYHOI'O KOHTPOJIA

l. READING

Read the text and for each question 1-5 choose letter (A, B, C or D) for the correct

answer.

Steps to effective crisis management

It's essential to plan thoroughly to protect yourself from the impact of potential. This
planning is very important for small businesses as they often lack the resources to cope easily
with a crisis. Failure to plan could be disastrous. At best you risk losing customers while you're

getting your business back on its feet. At worst your business may never recover.

Analyse the probability and consequences of crises that could affect the business by
assessing the possibility of a particular crisis occurring and determining its possible impact on
operations. Once you have identified the key risks your business faces, you need to take steps to

protect your business functions against them.
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Preparing contingency plans in advance, as part of a crisis management plan, is the first
step to ensure that an organization is prepared for a crisis. It should detail the key business
functions you need to perform as quickly as possible and the resources you'll need to use in the
emergency; making the most of the first hour after an emergency occurs is essential in
minimising the impact. As a result, your plan needs to explain the immediate actions to be taken.

The plan should clearly show that the only people to speak publicly about the crisis are
the designated persons, such as the company spokesperson or crisis team members. The first
hours after a crisis breaks are the most crucial, so working with speed and efficiency is
important, and the plan should indicate how quickly each function should be performed. The
contingency plan should contain information and guidance that will help decision makers to
consider not only the short-term consequences, but the long-term effects of every decision.

Once a crisis occurs, you'll have no more than 24 hours - or as few as 30 minutes - to
respond in order to gain control of the flow of information. If your contingency plan is in place
and up-to-date, you'll probably be able to get a basic assessment of the situation and prepare a
statement in an hour or less. Once you think you have enough information to understand the
scope of the crisis, draw up a statement for the media and hold the press conference. If your
organization is responsible, say so, and make sure you express concern about what happened and
let everyone know that you are dealing with the crisis.

1. The 1% paragraph states that
the best business never loses its customers.
planning in advance is crucial..
very often small businesses don’t have resources.
the worst business never recovers.
The 2™ paragraph delivers the idea that
it’s very important to identify risks in advance in order to prevent them.
the main business functions are to identify the key risks.
particular crises appear in particular operations.
many businesses face key risks.
The 3d paragraph says that
the impact can be reduced if the company uses all its resources.
the contingency plan ensures crisis prevention.
detailed and comprehensive contingency plan should be prepared beforehand.
emergency occurs if a company doesn’t perform quickly.
The 4™ paragraph states that
the first crises are the most important.
the plan should include information about key players and main actions.
short-term effects are more predictable than the long-term ones.
crises break the efficiency of companies.
The main idea of the 5" paragraph is that
companies usually need less than a day to get control of the situation.
a well-prepared contingency plan facilitates preparation for communication with the
media.
scope of the crisis defines the statement for the media.
d. the main concern for companies is dealing with the media.
. GRAMMAR
Choose the correct form of the verb.
The company suggested to participate/participating in its new programme.
They risked to launch/launching absolutely new types of the products.
She mentioned to work/working as a customer supervisor before.
| forgot to include/including this information in the report so | have to rewrite it.
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10. I think we should avoid to promise/promising too much to the customer.
11. The head of the department means to talk/talking to the whole staff about a new strategy.
12. The company promised to improve/improving customer service.
13. The company regretted not to react/reacting more speedily.
14. Our management are considering to raise/raising finance.
15. 1 remember to get/getting the e-mail from her but I can’t find it in my correspondence
right now.
16. The company plans to stop to employ/employing about 100 workers.
17. They refused to develop/developing new strategy.
I1l.  VOCABULARY
Fill in the gaps with the most suitable term. There are two extra terms you will not need.

speed of response action plan press conference press release

flow of information | legal action damage limitation

18. The public organizations may consider ... against the company accusing it of negligence
that caused the crisis.

19. To ensure a fast ... to emergency companies should constantly monitor their operations
and update their contingency plans.

20. A(n) ... should list the actions you are going to take to improve your performance, an
indication of when you will undertake actions and who is responsible for achieving
goals.

21. A(n) ... provides reporters with the basics they need to develop a news story.

22. The ... includes protecting and strengthening the right of all to seek and receive

information and the existence of a free, diverse and professional media.
IV.  LISTENING
Listen to Jane Milton from Not Just Food talking about her customers, then choose the

correct options a-C.

23. How does Jane normally approach potential customers?
a by calling them first.
b by sending company literature and then calling.
¢ by visiting the clients.
24. What was the original purpose of her website?
a to attract new clients.
b to show potential clients the type of work they do.
¢ to help existing clients to keep in contact.
25. How does her company demonstrate its commitment to clients?
a by always setting a correct price for a job.
b by doing more work than her clients expect.
¢ by reducing the price if the work doesn’t take as long as she quoted.
26. Why does her company take problem with small clients?
a they often grow into bigger clients.
b they are easy to deal with.
¢ they improve the reputation of the company.
27. How has Jane avoided having dissatisfied customers?
a by always exceeding customers’ expectations.
b by working from written instructions.
¢ by continually speaking with the client while the job is being done.
V. Write a memo.
VI.  Speak on the topic suggested.



Kpurepun onieHnBanus 3a1aHusl TPOMEXKYTOUHOTO KOHTPOJIS
MaxkcuMaibHas o0mas cymMma OajliioB, KOTOPYIO MOXKET IMOJIYYHTh CTYJCHT, YCIICITHO
BBIIIOJIHUB BCE BHBI 3aMaHuii, cocraBisgeT 20 6amwioB

7.2. TeMbl UHOIUBUAYATBHBIX 3a1aHAN
OnHuM U3 BHJIOB WHIWBUIYAJIBHOW pabOThl 00yUYaIOIIMUXCS SBIISETCS WHIUBHUAYaTbHAs
pabota ¢ mpohecCHOHATBLHOM JINTEPATYPOil KaK Ha PYCCKOM, TaK U Ha aHTIIMHCKOM si3bike. Llenb
JAHHOM pabOTBl — OCMBICIICHHE W YIJyOJIeHWe 3HAaHWW 10 JAHHOW JHUCIMIUINHE, pPa3BUTHE
HABBIKOB CaMOCTOSITEIbHONH paboThl 1O cOOpy, CHUCTEeMaTH3allMk MaTepuana, IPOBEIACHHIO
WCCJICIOBaHUS W aHaiu3a. SIBISsACh OAHUM W3 BHUIOB HAyYHO-HCCIIEIOBATEIBLCKOW pabOThHI
0o0yJaromuXxcsi, CaMOCTOSITENIbHAasE paboTa C  HAydHOM  JUTEpaTypoil  CHOCOOCTBYET
(GhOpMHUPOBAHHIO y 00YUAIOIIUXCS aHATUTHICCKOTO, TBOPUYECKOT'O MBITIUICHHS.
NupuBuyanbHbIE 3a1aHUS COCTOST U3

a) Rendering: nmpopaboTka npodecCuoHaIbHOW JUTEpaTypbl Ha PYCCKOM SI3BIKE C
MOCJEAYIOLIEH Mepeladueii COICPKAHUS AHIIIMMCKUM A3bIKOM.
b) Summarizing: mpopaboTka NPOPECCHOHATBHON JIUTEpPaTyphl Ha aHTIUHCKOM

S3bIKE C MOCIIEIYIONIECH epeaadeit ee coaepKaHus.

7.3.  OOpa3zer copepkaHusl SK3aMEHAI[MOHHOTO OnyeTa.
[Tporpamma Beiciiero oopasoBanus  IIporpamma MarucTparypsl

Hamnpasnenue noarotroBku 38.04.08 duHaHCH U KpeauT
[Tpoduns: bankoBckoe neno

®dopma 00yueHus Ounasi, 3a04Has

Cemectp MEePBBI

Jucnunnuza HNHOCTpaHHBIN S3bIK

OK3aMeHalMOHHbIN Onner Ne
1. Reading. Read the text and choose the best word to fill in each gap from A, B, Cor D.
2. Language. Choose a letter (A, B, C or D) for the correct answer.
3. Writing. Write a report on the given statistical input.
VYTBepKIeHO Ha 3aceTaHuH Kadeaphl aHTITUICKOTO S3bIKa 11 SKOHOMUYECKUX CIEIUaTbHOCTEH
ITporokon Ne ot «» 20 r.

3aB. kadenpoii n.¢unH., non. U. B. ®arbsiHOBa DK3aMEHATOPbI:
Kpurtepuu orieHnBaHus SK3aMEHAIIMOHHOTO 3a/IaHUS
Tun 3aganus Kpurepuu onenku bamnbt
3ananus no | Tun 3amanHus: MHOXKECTBEHHBIM BBIOOp, 15 Bompoca,
JICKCUKE KKl IPaBUIIBLHBIN OTBET OlleHUBaeTcs B 1,5 Oana:
15 Bompoca x 1,5 Gamna 22,5
HTroro 22,5
[TucemenHoe CoOOTBETCTBHE CTPYKTYpE 2
3a1aHne CootBercTBHE 00BEMY 0,5
Cogepxanue/ob1iee nHGOPMAIMOHHOE HATIOJTHEHHE 2
COOTBETCTBHE CTHUITIO 2
['pammaTHyUeckas v JJeKCU4ecKasl MPaBUIHLHOCTh 2
Hroro 8,5
Urenue Tun 3agaHus: MHOXECTBEHHBIH BHIOOpP, 6 BOIPOCOB,
KaK]IbIN TIPaBUIIHHBIA OTBET OIICHUBaETCs B 1,5 Ganna:
6 BompocoB X 1,5 Ganna 9
Hroro 9
Bcero 3a 3x3amen 40
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8. PACITPEJEJIEHME BAJIJIOB, KOTOPBIE ITOJIYHAIOT OBYYAIOUIMECA

OOmiast onleHKa 3HAHUKM O0yYarOIUXCS MO AMCHUIUIMHE MpoBoauTcs mo 100-0ammpHOM
IIKaJe UCXO/sl U3 MAaKCHUMyMa, IPUBEICHHOTO B TAOJIUIIE HIDKE.

Oprann3zannoHHo-yueOHass pa0oTa B ayAUTOPUHM OLEHUBAETCS HAa OCHOBE TaKUX
KPUTEPUEB KaK IIOCEIIaeMOCTh 3aHSATHH, CBOCBPEMEHHOE M KAaYECTBEHHOE BBINIOJHEHUE
JIOMAIIIHUX 33JaHUH, aKTUBHOCTh BO BPEeMs IPOBEACHHS JICKIMOHHBIX U MPAKTHYECKUX 3aHATUN
(yuactue B 00CYXJEHUHU TEKYLIETO ¥ IPOMICHHOTO MaTepuaa, pereHue 3a1ad u T.11.).

CamocrosTenbHas pabdoTa OIEHHBAETCS HAa OCHOBE IPEIOCTABICHHBIX Ha MPOBEPKY
BBIIIOJTHEHHBIX JOMAIlHUX, WHAWBUAYAJIbHBIX 33JaHUIl C YYETOM CBOCBPEMEHHOCTH UX
IPEOCTABICHHUS U COOTBETCTBUS TPEOOBAHUAM K MX BBIITOJIHEHHIO.

KonnuecTtBo 6aoB 3a KOHTPOJIBHYIO pabOTy BBIYHCIAETCS Kak cymMMa 0ajuloB 3a Bce
BXozsmue B e€ cocrtaB 3amanHus. Kaxmoe 3amaHue OICHHMBACTCS HCXOJs M3 MaKCHUMAaJIbHO
BO3MOXKHOTO KOJIMYECTBA OAJJIOB C YYETOM IPABUIBHOCTH BBINOJHEHHS 33JaHUS, MOJIHOTHI
MPUBOJAUMBIX 0OOCHOBAHUIA.

[To pe3ynbpTatam paboThl B ceMecTpe oOyuaromuiicsi, HabpaBmuii He MeHee 60 6aioB,
UMEeT MpaBO MOJYYHTH OIEHKY. Te, KTO MpeTeHayeT Ha Ooyiee BBICOKMH Oal, MpOXOIsT
IPOMEXKYTOUHYIO aTTecTaluio. MakcuMalbHOE KOJIMYECTBO OalIoB Ha IMPOMEKYTOYHOM
atrectauuu — 100. Ob1iee Koau4ecTBO 0AIOB 3a CEMECTP BBIUMCIISIETCS KaK MaKCHUMaJlbHas U3
NOJTYYEHHBIX 32 CEMECTp W Ha MPOMEXKYTOYHOW aTTeCTallid M BBICTABISETCS COTJIACHO
NPUHATOMY MOPSAKY.

Bun paboter Bamnel
OpranuzanoHHO-y4eOHas paboTa CTy/IeHTa B ayIMTOPUU 20
CamocTosTenpHas padoTta 10
NuauBuayanbHas pabota 10
[TpomexyTouHasi KOHTpOJIbHas paboTa 20
DK3aMeH 40
OOGmuit uTor 3a ceMecTp 100

CooTtBeTcTBrE 0AJUIOB OLIEHKE

KoIM1ecTEO GAIIOR O11eHKa 110 NATHOAJILHOH IIIKaje
s 100 ECTS | Dx3amen, nuddepeHnnpoBaHHbIN 3auer
3a4eT

90-100 A OTJINYHO 3a4TEHO
80-89 B XOpOILIO 3a4TEHO
75-79 C 3a4TEHO
70-74 D 3a4TEHO
60-69 E YIOBJIETBOPUTEIHLHO Be—
35-59 FX HEYIOBIETBOPUTENHHO HC 3a9TCHO
0-34 F HE 3a4TE€HO

9. MATEPUAJIBHO-TEXHUYECKOE OBECIIEHEHUME YYEBHOI'O ITPOLIECCA

[IpakTnueckue 3aHATHS N0 IUCHUIUTMHE «/HOCTpaHHBIN S3BIK» MPOBOAATCS B y4yeOHOM
ayIUTOPUU NIl MIPOBEACHUS MPAKTUUECKUX 3aHATHH, TEKYIIEro KOHTPOJSI U IPOMEXKYTOUHOU
arrectaruu (ayn. Ne 210, r. Jonenk, yn. Yemrockunies, 1. 198a), ocHaIeHHONW KOMIIJIEKTOM
yuebHoil meOenn Ha 20 MOCAZOYHBIX MECT, KOMILJIEKTOM pabouero Mecra MpernoaaBaTes,
MarHUTHO-MAapKEPHOW JOCKOW, ydyeOHMKaMU U Y4YeOHBIMH MOCOOMSMHU, ayIuo M BHJIEO
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0o0opy/soBaHHEM, KOMIBIOTEPOM C HHTEPHET-MOAKIIOYCHHEM, CKaHEPOM U KOMHPOBATHHBIM
YCTPOMCTBOM.

CamocrodTenbHas padoTa CTyI€HTOB IPOXOJUT B CIETYIOLINX OMEIICHUSX

— OubiMoTeKa YHUBEPCUTETA, YKOMIUIEKTOBaHA yuyeOHoW Mebenbio Ha 401 mocamouHoe
MECTO, pacloyiokeHa 1o agpecy r Jonenk, npocnekt I'yposa 1.6;

— YUTAIBHBINA 321 No 1 HHOCTpaHHOU JTUTEPaTyphl, YKOMILJIEKTOBaH Y4eOHOM MeOenbio Ha
34 mocagoYHbIX MECTa, OCHAIIEH KOMITBIOTEPOM B KOMIUIEKTE (1 1IT.), pacrosoKeH 1Mo ajapecy T.
Honenk, mpocrmekT I'yposa 1.6, kab. 103;

— METOAMYECKHI KaOWHEeT y4eTHO-(pMHAHCOBOTO (aKyJIbTEeTa, YKOMIUIEKTOBAH Y4eOHON
Mebenpio Ha 35 mocalouHbIX MECT, OCHAIleH 4 KOMIIbIOTepaMH C BBIXOJOM B ceTh MHTepHer,
pacnoJioxkeH 1o aapecy r. Jloneuk, yin. Yemntockunues, 1. 198a, ayn. 105.

[Ipu peanuzanuu nporpamMmbl AUCUUILTUHBI MOTYT HCIIOJIb30BAThCS CIEAYIOIIUE BUIbI
AJIEKTPOHHOT'O B3aUMOJICHCTBHUS NPENOIaBaTEIb-CTyICHT:

- UCIOJB30BaHUE BUEO YPOKOB;

- pa3MelmieHue y4yeOHBIX MaTepuajoB B OOJAYHBIX XPAaHWIMIIAX IperojaBaTeneii s
MCIIOJIb30BaHUs CTYJACHTAMH IIPH MOATOTOBKE K 3aHATHUSIM;

- pacchUIKa O 3JIEKTPOHHOHW MMOYTE MATCPUAIIOB M 33aJaHUH JUIsl BHITIOJHCHHSI, TIPOBEpPKa
BBIMIOJTHEHHBIX 3a/IaHUM;

- TOIJCpXKKAa CTPAaHWYKH TMIpermojaBaTelis ¢ TPYNN  [PErmojaBaTelb-CTyICHTBl B
COLIMATILHBIX CETSIX AJIsi 00ECIeUeHH s TEKYIIEero KOHTPOJIS padOThl CTY/IEHTOB.

[Tpn mM3ydeHUH NUCUUTUTHHBI MIPUMEHSIIOTCS JJICKTPOHHOE OOYYCHHE M JAMCTAHIIMOHHBIC
o0pa3oBaTeNbHbIe TEXHOJIOTHH.

C wucnonp3oBaHHMEM  pecypcoB  IIaT(GOpMbl  TUCTAHIMOHHOTO  0Opa3oBaHUs
OCYIIECTBIISICTCS TEKYIIUH KOHTPOJb 3HAHUN OOyYarolmMXCs Ha OCHOBE TECTHUPOBAHUS H
IPOBEPKH PE3YIBTATOB CAMOCTOSATEIBHON PabOTHI.

10. PEKOMEHAYEMASA JINTEPATYPA

10.1. OcHoBHas auTEparypa

1. Overview of business correspondence, presentation techniques and report writing.
Martepuansl Ajis caMOCTOATEIbHOW pabOThl MarvucTpoB YKPYIMHEHHON TPYIIBI HampaBIeHHS
noarotoBku 38.00.00 DkoHOMHEKa W ympaBiieHHe: yueOHOoe mocodue [DnekTponHslil pecype] /
coct.: JI.B. Emenko, M. M. [lucapesckas, 3. P. bparuna — J{lonenk: JlonHY, 2019 — 123 c.

2. Overview of business correspondence, reading and presentation techniques. 3aganus ais
ayIUTOPHOM M CaMOCTOSITENIbHOM pPabOThl MarucTpoB YKPYMHEHHOW TpyNIbl HAaNpaBiICHUS
noarotoBku  38.00.00 DOxoHOMHKAa W  yOpaBJICHHE: Y4eOHO-METOJUYECKOE Tocolue
[DnexTponnsii pecype] / cocrt.: JI. B. Emenko, M. M. ITucapesckasi, D. P. bparuna — JloHenk:
JouHY, 2019 - 136 c.

3. English for Students of Economics (yueOHble Marepwanbl sl ayJUTOPHOW |
CaMOCTOSITENIbHOM pabOoThl MO aHIJIMICKOMY S3BIKY NPO(PECCHOHAIBHOIO OOIIEHUS IS
CTYJEHTOB MAarucTparypsl YKPYNHEHHOM TIpynnsl HampasieHuss noaroroBku 38.00.00
OKOHOMHKA U yIpaBJeHHE): yueOHO-MeTon4Yeckoe rnocodue. [DneKTpoHHBIH pecypc] / cocT.
Hy6poskuna N.IO.— Jlonenk: I'OY BIIO «/loneukuii HanuoHanbHBIA yHHUBEpcUTET», 2021 —
305 c.

4. Accounting: yueOHbIe MaTepualbl Ui ayAUTOPHOH M CaMOCTOSITEIbHOW pabOThI MO
AQHTTIUHCKOMY  SI3bIKY  IPO(ECCHOHATBHOTO OOMIEHMS] MJii CTYACHTOB  CIEUUATbHOCTH
"byxrantepckuii yuet u aynut" [DnektpoHHbiil pecypc] / coct.: NLIO. JlyopoBkuna — JloHenk:
JouHY, 2016. — 246 c.

5. 3amaHus I CaMOCTOSITENbHOW paboTel kK ydeOHuKy “New Insights into Business”

[DnexTponnslii pecypc] / coct. JI.B.Emenko, M.M.ITucapesckast, O.P.bparuna. — [lonenk: JJonHY,
2018 - 134 c.
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6. S. Robbins. New Insights into Business. Students’ Book. — Pearson Education, 2013.
7. Paul Emmerson.Business Grammar Builder. — Mackmillan, 2013.

10.2. omonHuTeNbHAs JIUTEpATypa

1. Meronudeckue pEKOMEHIALMM 110 OpPraHW3alMd  I[PAKTUYECKUX 3aHATUM  CTYIEHTOB
HECTICIMAIBHBIX (PaKkyJIbTeTOB 1O auciuiuinHe "VHOCTpaHHBIA S3BIK" (AaHTTIMIACKUAN, HEMEIKHUI)
[OmexTponnbli pecypc] / coct.. 3. P. bparuma u ap. — Jowmenk: I'OY BIIO «/loHemkwuii
HaIMOHAJIbHBIN yHUBEpcUTeT», 2016. — 39c.

2. MeToaudeckie yKa3zaHUs [0 OpraHU3alid CaMOCTOSTENILHON paboThl CTYICHTOB
HEeCHeHaIbHBIX (aKyJIbTETOB MO AUCHUILINHE «HOCTpaHHBIN S3bIK» (AaHTIIMICKUHN, HEMEIKUH,
ucnaHckuit) [DnektponHbiid pecype] / coct.. JIL.B. Emenko u ap. — Houwenk: I'OY BIIO
«JloHe1knil HaUMOHAJIbHBIM YHUBEpPCUTET», 2016 — 70c.

3. Mromnep, B.K. CoBpemMeHHBII aHTIIO-PYCCKHM, pyCCKO-aHTJIMMCKUU cioBapb: 120000
cios / B.K. Mrwounep — Mocksa: Jlom. XXI Bek: PUITOJI knaccuk, 2010. — 959 c.

4. Ashley, A. Oxford Handbook of Commercial Correspondence [Text] / A. Ashley. — New
Ed. — Oxford: Oxford University Press, [2010]. — 304 p.

5. Macmillan Essential Dictionary for Learners of English: The New Intermediate Learners'
Dictionary / Ed. by M. Rundell — Oxford: Macmillan Publ., 2003. — 861 p. + siekTpoH. omrT.
nuck (CD-ROM).

6. Redman, S. English Vocabulary in Use: Pre-intermediate and Intermediate [Text] / S.
Redman — 3d ed. — Cambridge: Univer. Press, 2011. — 263 p.

11. NHOOPMAILIMOHHBIE PECYPCBI

1. HamuonanbHast 3JIEKTPOHHAasI OndMoTeka (H3b): benepanbHas
rocynapcTBeHHas uH(opmanuonHas cuctema /| MunucrtepctBo Kynbryper P®; Poccuiickast
rocyaapcTBenHas oubnmoreka. — Mocksa, 2019- . — URL.: https://rusneb.ru/ (mata oGpamieHus:
31.03.2025). — Pexum moctymna: cBOOOIHbIH, moanucka. HeoOxoauma ycTaHOBKA ITPOrPaMMHOTO
obecrieueHus. — TEKCT: AIEKTPOHHBIN.

2. eLIBRARY.RU: nayunas snextpoHHas Oubnuoreka: caiit. — Mocksa, 2000- . —
URL: https://elibrary.ru (mara oOpamenus: 31.03.2025). — Pexxum noctyma: i aBTOPH3OB.
MIOJIB30BaTENe. —TEKCT: JIEKTPOHHBIMN.

3. Hayunas snexktponHas Oubnuoreka «KmuOepJlenunkay»: caiit / Accoumanus
«OTtkpeiTas Hayka». — Mocksa, 2014- . — URL: https://cyberleninka.ru/ (mara oOpamienus:
31.03.2025). — Peskum moctymna: cBOOOAHBIH. — TEKCT: 371€KTPOHHBIH.

4, DIIeKTPOHHO-OUOINOTEUHAS cucremMa «Jlanby»: [caiit]. — URL:

https://e.lanbook.com (mata oOpamenus: 31.03.2025). — Pexxum nocryna: usganus CeTeBoit
AJIIEKTPOHHON OMOJIMOTEKH, ISl aBTOPU30B. MOIB30BaTENCH. — TEKCT: 2JIeKTPOHHBIM.

S. IBC IOpaiit: snekTpoHHast 6uOIMOTeUHast cucTeMa: caiT. — Mocksa, 2013. —
URL: https://urait.ru/library/svobodnyy-dostup/ (mata oOpamenus: 31.03.2025). — Pexum
JIOCTyMa: M3/JaHusl CBOOOAHOIO JIOCTymNa, JUIsl AaBTOPH30B. IMojb3oBarened. — Tekcr:
AJIEKTPOHHBIN.

6. DuieKTpoHHO-0ubIuoTeunas cucrema Jloul'y: caiit / ®I'BOY BO «lonl'Y». —
Honeuk, 2016- . — URL: http://library.donnu.ru/ (mara oopamenus: 31.03.2025). — Pexum
JOCTyMa: CBOOOAHBIN. — TEKCT: 271€KTPOHHBIM.

7. JuieKTpoHHbIN Katajgor Hayunoii 6ubnuoreku JlonI'Y: pasnmen caiira / Hb
Houl'Y. — Tekcr: snextponnsiit // DBC Jonl'Y: caiit. — URL: http://library.donnu.ru/catalog/
(mara oOpamenus: 31.03.2025). — Pexum pgocTyma: MOUCK CBOOOJHBIN, DJIEKTPOHHBIC
JIOKYMEHTHI — /17151 Tofib3oBatened Jloul'y.

8. Juexktpounbiii apxuB J[doul'¥: pasgen caiita / Hb Houl'yY. — Tekcr:
anektponHsii // OBC [oul'Y: caiit. — URL: http://repo.donnu.ru/ (nara oOparieHus:
31.03.2025). — Pesxxum moctyna: cBoO0oaHbIH.CaliT HHPOPMAIIMOHHOTO areHTCTBA
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9. The Economist [Onekrponnsiii pecype]. —URL: http://www.economist.com —
Pexxum moctyma: cBOOO HBIMN.

10.  Caitir undopmarnmonnoro arenrctBa CNN [Dnextponnsii pecypc]. — URL:
http://money.cnn.com/ — Pexwum gocTyma: CBOOOIHBIIA.

11.  Caiit undopmanuonnoro areHrctBa BBC [Onexrponnsii pecypc]. — URL:

http://www.bbc.co.uk/news/world — Pexxum goctyma: cBOOOIHBII.

12.  Caiit undopmarmonHoro areHrcTBa Euronews [Dnexrponssiii pecype]. — URL:
http://ru.euronews.com — Peskum 1ocTyma: cBOOOIHBIH.

13.  Caiit undopmarmonHoro arenrcrBa 1he Guardian [DiekTpoHHBINH pecypc]._—
URL.: https://www.theguardian.com/uk/business — Peskxum goctyma: cBOOOIHBIIA.

12. ITPOI'PAMMHOE OBECIIEYHEHUE

1. Windows 7 PRO (kopnoparusnast nunien3us Joal'Y Ne 46484614)

2. Microsoft Office (kopnopatuBHas nunen3us Joul'Y Ne 46472919)

3. Microsoft Visual Studio (sunensus nporpammsl Dream Spark 1st BBICIINX Y4eOHBIX
3aBEICHUI)

4. AwntuBupyc Kacnepckoro, Adobe Acrobat Reader, xPDF (nmmuensuu GPL, Apache,
BSD ny1s1 cBOG01HOTO TPOrpaMMHOT0 00ECTIEUEeHHUS ).
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